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Purpose

To accommodate new communication paradigms and tools and remain at the forefront of preparing
students for the future, the Delaware County Intermediate Unit will explore new and emerging
technologies to supplement the range of services we currently offer to teachers, administrators,
students, parents/guardians, Board members, and the community at large. Among the newest tools
available to educators and school districts are various forms of social media. Social media has great
potential to connect peoples across the globe and enhance communication; however, social media is
also more informal, less structured and still emerging. The Delaware County Intermediate Unit and the
Delaware County Technical Schools will be referred to as “Organization” throughout this policy. Use of
social media is a privilege and is for educational and instructional purposes and other purposes
consistent with the educational mission of the Organization. This Acceptable Use Policy establishes
guidelines for the creation and use of social media for the Organization and its personnel.[1][2]

Definition

Social media includes internet and mobile based technologies that allow the creation and exchange of
user-generated content. Social media involves communication and collaborative sharing.

Examples of social media include, but are not limited to: Social networking sites (such as Facebook,
Myspace, LinkedIn etc.…); Blogs, Media sharing sites (YouTube, Picasa, Google Video etc.…); Microblogs
(Twitter); Virtual Worlds; and Wikis.

Social media connects people through social and other networks and often include a range of
communication platforms including, but not limited to, creation of profiles, blogs, discussion boards,
instant messaging and file sharing (sharing of text, photos, video, etc.…).

Guidelines

With social media comes the availability of material that may not be considered appropriate in a school
setting. As required by the Children’s Internet Protection Act, steps shall be taken to promote the safety
and security of users of the Organization online computer network. 

1. Establishment of Organization Social Networking Site(s) - The Executive Director/designee shall
have the exclusive and final authority to determine whether individual buildings/departments may
initiate and maintain separate social media accounts officially linked to the Organization.

2. Quality Control/Content Integrity - The Organization’s official web site will remain the primary
source for all content. Any and all material on social media officially linked to the Organization’s
web site will supplement information that exists on the site. All the material/content that is
entered or posted to the Organization’s linked social media (e.g., Facebook, LinkedIn, Twitter…)
must include a link back to the official Organization website. The Organization retains the right and
responsibility to monitor postings to the official site, and to remove or eliminate any posting that it
considers to be violative of any local, state or federal laws, or contrary to the policies of the
Organization. The Organization should provide general training, including training on ethical, legal

http://www.legis.state.pa.us/cfdocs/Legis/LI/uconsCheck.cfm?txtType=HTM&yr=2004&sessInd=0&smthLwInd=0&act=0197.
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considerations and compliance with all applicable policies and regulations, for all personnel on use
of Organization linked social media.

Acceptable Use Policy

1. Ethical Standards/Legal Obligations for Organization Personnel - Organization personnel shall
conduct themselves in the "virtual" or online world of social media just as they would in all face-
to-face human interactions, namely treating others with dignity and respect and observing all
other established standards of professional conduct. Organization personnel acknowledge and
agree that when they create or post material on officially linked Organization social media they are
in effect "content publishers" and as such are subject to a host of ethical and legal obligations
including, but not limited to, compliance with the Federal Digital Millennium Copyright Act, FERPA
and CIPA. The Executive Director/designee, in conjunction with the respective director(s), shall
monitor the Organization linked social media to encourage users to contribute accurate, valuable
and high-quality information. Protocols should be developed to govern the daily operation of
Organization linked social media, including the respective rights and responsibilities of the
Organization and account users. While mindful of employees' First Amendment free speech rights,
Organization personnel who participate in social networking web sites, including the Organization
linked social media, shall not post any material which may result in the disruption of classroom or
Organization activities, or which is in violation of any local, state or federal law. Nothing contained
herein is intended to restrict or prohibit any protected speech or activities by employees on non-
Organization social media sites. The Organization is entitled to make such a determination based
on the facts surrounding the material as the Organization reasonably believes them to be. Due to
the evolving nature of these primarily social web sites, Organization personnel shall not use social
media to create or maintain personal relationships with students. For purposes of these guidelines,
personal relationships with students shall mean any behavior or conduct that is unrelated to
course work or official school matters. Such behavior may erode the professional authority and
traditional roles of teacher and student within the Organization and may violate Organization
policies and/or regulations.

2. Access - Access to social networking sites for personal use during the Organization workday is
prohibited. However, access to the Organization linked social media sites for matters related to
Organization business and/or educational activities may be permitted as authorized by the
employee's supervisor.

3. Students - The Organization will educate students about appropriate online behavior, including
interacting with other individuals on social networking websites and in chat rooms, and
cyberbullying awareness and response. Student users (and any other minors) also:

a. Shall not use the system to access inappropriate materials or materials that may be harmful
to minors.

b. Shall not disclose, use or disseminate any personal information, including, but not limited to,
identification of themselves or other students.

c. Shall not engage in or access chat rooms or instant messaging without the permission and
direct supervision of a teacher or administrator.

4. Etiquette - Users are expected to abide by the generally accepted rules of social media etiquette.
These include, but are not limited to, the following:

a. Be polite. Do not become abusive in messages to others. General Organization rules and
policies for behavior and communicating apply.

b. Use appropriate language. Do not swear or use vulgarities or other inappropriate language.

c. Do not reveal the personal information, such as addresses or telephone numbers, of others.
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d. Recognize that email is not private or confidential.

e. Do not use the Internet or email in any way that would interfere with or disrupt its use by
other users.

f. Consider all communications and information accessible via the Internet to be private
property.

g. Respect the rights of other users to an open and hospitable technology environment,
regardless of race, sexual orientation, color, religion, creed, ethnicity, age, marital status or
handicap status.

Reporting

Organization personnel shall be required to report known or suspected violations of the Organization’s
social media policies to their immediate supervisor.

Consequences of Inappropriate Use

The use of social media is a privilege, not a right. Organization administrative staff, along with the
system administrator, will deem what is appropriate and inappropriate use, and their decision is final.
Organization personnel who violate any provision of the Organization’s Social Media policy shall be
subject to appropriate disciplinary measures up to and including termination of employment in
accordance with legal guidelines, Organization policy and regulations, and the applicable collective
bargaining agreement.

Other Issues

Disclaimer - The Organization makes no warranties of any kind, whether express or implied, for the
service it is providing. The Organization is not responsible, and will not be responsible, for any
damages, including loss of data resulting from delays, non-deliveries, missed deliveries, or service
interruption. Use of any information obtained through the use of the Organization's computers is at the
user's risk. The Organization disclaims responsibility for the accuracy or quality of information obtained
through social media.

Charges - The Organization assumes no responsibility or liability for any charges incurred by a user.
Under normal operating procedures, there will be no cost incurred.

Legal 1. 24 P.S. 4601 et seq

2. 47 U.S.C. 254
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